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One InDUstrY… 
One magazine: 
Green Industry Pros
Beginning with the 2013 May/June issue, the NEW Green Industry Pros 
combines the editorial and distribution strengths of Green Industry 
PRO and Yard & Garden magazines to create a new, merged business-
to-business landscape publication. 

Take advantage of this one-stop media buy to:
1. Reach the whole industry via a magazine that engages the entire 

communication chain from landscape contractors to equipment 
dealers and manufacturers.

2. Bridge the print-to-digital divide, making it easier for readers who 
see your product or service in the magazine to research purchase 
decisions on our online Product Guide and ask you for purchase 
information.

3. Drive awareness, engagement and sales leads. 

One digital resource
In addition to Green Industry Pros magazine, the Cygnus Landscape 
Network product suite helps you target your specific audience via:

■■ The Pro Report e-newsletter for landscape contractors

■■ Equipment Dealer Digest e-newsletter for landscape  
equipment dealers

■■ GreenIndustryPros.com, the industry’s web portal for news,  
Product Guide, business management and online forums. 

One MeDIA BUY
ChoosE ThE poWER of our integrated multi-media platform to reach 
a broad audience or target a specific business type, demographic or 
geographic area. 

Products, trends and strategies for Business Leaders

> Check out our  
brand-new 

ProduCt  
Guide!

Reasons you might 

want one > Page 10

9 popular models 

to look at > Page 14

Stand-on 
mowerS

may/June 2013

TM

TM

Edgers > Page 15

Blowers > Page 16

Skid-steer  
Loaders > Page 18

ContraCtor BeSt 

PraCtiCeS
Building a new legacy based on  

a changing market > Page 08

dealer BeSt  
PraCtiCeS
Bob Clements tells the truth  

about profit margins > Page 12 PRoduCT CovERagE

Green Industry Pros will follow its predecessors  
as a BPA-audited publication beginning with the 
May/June 2013 issue. 

*Publisher’s own data

total audience: 

64,000*

54,500 
multi-service landscape contractors*

9,500 
landscape equipment dealers*

100% 
equipment-buying decision makers*

Print

digital

mobile

events

social

cygnus  
analytics

contact

HOMe

http://www.greenindustrypros.com


prInt
Cygnus’s 
enhanced 
print options:

■■ Advertorials

■■ Product Guide promotion

■■ Cover options (wrap, 
belly band, gatefold, barn 
door, corner snipe)

■■ Magazine inserts

■■ Polybagging (your 
print marketing piece 
packaged in a clear 
mailing bag with our 
publication)

■■ Regional distribution

■■ Reprints

Ask us for a quote to 
produce your anniversary 
or special supplement, 
custom magazine, direct 
mail and event promotions. 

print to digital
Energize your print buy 
with watermark-embedded 
photos or “Quick Response” 
(QR) codes that invite 
smartphone and tablet 
users to scan for messages, 
promotions or a link to your 
website. Try a custom URL 
message on a magazine 
cover to bridge the print 
and digital divide. 

Dates and topics are subject to change. For updated information throughout the year, visit our marketing and advertising  
online resource at GreenIndustrypros.com/Advertise or contact your Cygnus Landscape Network consultant.

May/JuNE July/aug sEpT/oCT Nov/DEC

ad close 5-24-2013 7-9-2013 9-10-2013 10-31-2013

Materials due 6-3-2013 7-16-2013 9-17-2013 11-7-2013

supplements

Bonus Distribution gIE+EXpo

special Coverage spotlight on franchising outdoor living  
product showcase

late-season lawn care

gIE+EXpo preview gIE+EXpo Review

landscape Maintenance 
Equipment

Stand-on mowers
Edgers

Handheld blowers
Push blowers

Walk mowers
Aerators, dethatchers, 

seeding
Debris handling

Tree care + wood handling Brush cutters

landscape Construction 
Equipment

Skid-steer loaders Hardscaping tools & 
equipment

Mini loaders
Tractors

Compact wheel loaders
Trenchers

Equipment service Tips C C C C

Industry News & Trends b b b b

Business Management 
Toolbox ` ` ` `

What's on My Trailer? q q q q

Contractor Best practices B B B B

spotlight Dealer    

Dealer Best practices    
sustainability topics are covered throughout the year. 

2013 editorial Calendar

Display Ad rates Ad sizes / specifications
1X 3X 7X

Full page 
spread $13,631 $13,072 $12,535

Full page  6,820 6,544 6,275

2/3 page 5,855 5,122 4,783

1/2 page 4,956 4,519 4,218

1/3 page 4,012 3,700 3,499

1/4 page 2,060 1,934 1,836

Color Rates:  Four-color process $1,500

lIvE aREa BlEED TRIM

Full page spread 14.75" x 10.25" 16" x 11" 15.75" x 10.75" 

Full page 7.375" x 10.25" 8.125" x 11" 7.875" x 10.75" 

2/3 page 4.5625" x 10"

1/2 page standard 4.5625" x 7.375"

1/2 page horizontal 7" x 4.875"

1/2 page vertical 3.375" x 10"

1/3 page standard 4.5625" x 4.875"

1/3 page vertical 2.1875" x 10"

1/4 page 3.375" x 4.875"

send materials to: 
Green Industry Pros
Connie Wolf, MPR
1233 Janesville Avenue 
Fort Atkinson, WI 53538
800-547-7377 x1679 
Connie.Wolf@Cygnus.com
FTP: (If files are larger 
than 10MB) http://webftp.
cygnuspub.com 

pDF is the preferred 
format for file submission.  
For additional info, please 
visit our marketing and 
advertising online resource 
at greenIndustrypros.com/
advertise.
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editorial Calendar
SnowPRO

http://www.greenindustrypros.com/advertise
mailto:Connie.Wolf%40Cygnus.com?subject=
http://webftp.cygnuspub.com
http://webftp.cygnuspub.com
http://www.greenindustrypros.com/advertise
http://www.greenindustrypros.com/advertise


1X 2X

Full page spread $23,793 $14,420

Full page  11,685 7,596

1/2 page 7,596 5,067

1/3 page 5,258 3,507

1/4 page 4,089 2,729

1/6 page 2,925 1,951

lIvE aREa BlEED TRIM

Full page spread 14.25" x 10.25" 15" x 11" 14.75" x 10.75" 

Full page 7.125" x 10.25" 7.625" x 11" 7.375" x 10.75" 

1/2 page horiz. 7" x 4.875"

1/2 page vert. 3.375" x 10"

1/3 page std 4.5625" x 4.875"

1/4 page 3.375" x 4.875"

1/6 page 2.1875" x 4.875"

Materials are sent to the same contact as Green Industry Pros

SnowPRO delivers your ad to 120,000+ 
potential buyers in the snowbelt states. 
As one of the industry’s most credible resources, SnowPRO highlights the 
latest equipment, accessories, tools and insights. No other publication 
serving the snow removal market can offer the reach of SnowPRO.  

Published twice each fall, SnowPRO is distributed as a companion 
publication with these industry-leading publications: 

■■ Green Industry Pros (landscape contractors and power equipment dealers)

■■ Equipment Today (construction contractors)

■■ Pavement Maintenance & Reconstruction (pavement contractors)

■■ Rental (equipment rental center owners)

■■ Asphalt Contractor (asphalt contractors)

■■ Concrete Contractor (concrete professionals)

Display Ad rates Ad sizes / specifications

9 
TRUCK 
PLOWS

TRUCK 
ROUNDUP
Page 20

to look at this year 
Page 10

CONTRACTORS TALK

2012-13 STRATEGY
Page 3

HOW TO
Establish a budget and 

backup plan
Page 6

A Supplement to 

NO. 1 – 2012

SNOW_1_Cover.indd   1

8/1/12   11:27 AM

EquipmEnt-DrivEn Snow-Removal ToolS Pages 6-12How To Assemble Your ‘Book of Work’Page 3
 
9 Products to Help Manage IcePage 16
 
Proper Salt Storage Makes  Financial and Environmental SensePage 20

A Supplement to 

No. 2 – 2012

snOWprO
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SnowPRO



DIGItAl
GreenIndustrypros.com is the 
definitive, comprehensive 
resource for the landscape 
industry’s news, information, 
video commentary, product 
data and analysis. 
Banner (Display) advertising
Grab web visitors’ attention and get measurable 
results with banner advertising, including static, rich 
media (animated), wallpaper and more. Position your 
ad adjacent to relevant, customer-requested content.

product guide
Don’t just tell, show the features, benefits and 
advantages of your products with photos,  video, 
and descriptions on our expansive directory for the 
landscape industry. 
Click here to take a 2-minute tour. 

product guide sponsorship
Boost your visibility with a category sponsorship 
that combines ad placement for products specifically 
used by landscape professions. We employ contextual 
advertising to place your message in front of viewers 
based on specific keyword search terms.

Media Center
Capture reader attention and generate leads with 
your custom video on GreenIndustryPros.com. Bring 
your product to life by incorporating video in your 
online ad, e-product showcase, e-blast or posting 
on our Media Center. No video? Our talented video 
production team can create a custom, full-feature 
video for you. We can even create a video channel for 
your company on GreenIndustryPros.com.

BaNNERs & BuTToN aDs spECs RaTEs

leaderboard 970 x 90 or 728 x 90 pixels $1,200

skyscraper 160 x 600 pixels $1,200

Rectangle 300 x 250 pixels $1,200

Button 120 x 90 pixels $250

Contextual advertising Request proposal

Wallpaper, Take-over and Welcome ads — Rich Media $2,500/week

vIDEo

Media Center (video Network) 480 x 360 $150 / 3 months 
$300 / 6 months 
$500 / 12 months

video E-showcase $935 

print plus video E-showcase with purchase of print ad $300 

Dedicated video Channel — Unlimited videos $6,000 

video Newscast Request proposal

pRoDuCT guIDE pRogRaMs

product guide Exclusive sponsorship 
•  3 ad positions: Leaderboard, Medium Rectangle, Mobile-only sizes
• Contextual Advertising
• 12-month commitment

970 x 90 Pixels 
300 x 250 Pixels 
320 x 50 Pixels

$1,000/month

specifications / rates

970 x 90

neW product Guide fits on any device — no app 
needed. Includes your product photos, video, reviews 
and social media integration. “Get InFO nOW” 
button speeds product and purchase requests.

OnlIne

prInt

MOBIle

events

sOCIAl

CYGnUs  
AnAlYtICs

COntACt

DIgITal
online
email

http://www.greenindustrypros.com
http://www.greenindustrypros.com/10930880
http://www.greenindustrypros.com/media-center
http://www.greenindustrypros.com/media-center
http://www.greenindustrypros.com/directory
http://www.greenindustrypros.com


DIGItAl
Go directly to our  
subscribers’ inbox 
Email Blasts
Sponsored exclusively by YOU, e-blasts feature your 
content and branding. Use an e-blast to secure 
instant purchases, drive traffic to your website and 
build your brand.

E-Newsletter sponsorships
Sponsor one of our e-newsletters, produced by our 
industry-leading editors. 

E-product showcase
Send your product or service promotion directly to 
subscribers’ inboxes with an E-Product Showcase. 
Add video to really grab attention and generate 
response. 

Event Marketing
Extend the life of your trade show or event 
participation with pre-show and post-show 
promotions, a booth or demonstration video, iPad 
app sponsorship, online advertising or e-newsletter 
sponsorship, advertisements on the web portal event 
page or event product showcase. 

Webinars/Webcasts
Speak directly to customers and prospects with this 
online, show-and-tell format. Sponsor a webinar and 
get the entire lead list, as well as responses to your 
company-specific questions. 

EMaIl spECs RaTEs

E-Blasts 0.35/name

product E-showcase — without a print ad $935 

pRINT plus pRogRaM — Product E-Showcase with a print ad $300 

CoNTENT E-NEWslETTERs

The Pro Report 120 x 90 Button  
120 x 600 Skyscraper  

468 x 60 Banner  
Hot Product 

$500  
$725  
$675  
$600

Equipment Dealer Digest 120 x 90 Button  
120 x 600 Skyscraper  

468 x 60 Banner  
Hot Product 

$500  
$725  
$675  
$600

Custom Branded E-Newsletter — Sent to up to 10,000 names $5,000 

WEBINaRs/WEBCasTs

Webinar/Webcast sponsorship Exclusive Sponsor $8,500 
Co-Sponsor $4,500

specifications / rates

5/23/13 2:21 PMEquiptment Today e-Product Showcase

Page 1 of 2file:///Volumes/Publications/CYGNUS%20Residential-Construction-Landscape/%20Cygnus%20LANDSCAPE%20Network/eNewsletter%20designs/eProduct%20Showcase/index_GIP_specs.html

View this email online

This online Print Plus Product eShowcase is provided to our GreenIndustryPros.com email
subscribers to highlight selected companies in the industry. To find out more about these important
products, please click on the company logo.

Showcase Products (See descriptions below) Follow us on:  

Product Title 1 Product Title 2 Product Title 3

Product Title 4 Product Title 5 Product Title 6

Product Title 1...

Maximum of 80 words or (500 characters with spaces) of
copy. Event aut et voluptatios eius quo blandi vendi quam, conet
alibus, suntionsed el ium vellaborem fugitasi nonsequas audaepu
daecusam, ent fuga. Pidustis idem ea nonsed qui dolorem
velligendiam nus, iuri nihicia doluptur rerumque molupta tusapid
essimossed que asi sapiciis sunto tota quam ipis mo ditius estrum
et apellentiant voloriorpost pro minvelique simus ditatento beribus
delique minum volupti con rerchil landusam illat accaboventi.

Visit www.website.com >>

Product Title 2...

Maximum of 80 words or (500 characters with spaces) of
copy. Event aut et voluptatios eius quo blandi vendi quam, conet
alibus, suntionsed el ium vellaborem fugitasi nonsequas audaepu
daecusam, ent fuga. Pidustis idem ea nonsed qui dolorem
velligendiam nus, iuri nihicia doluptur rerumque molupta tusapid
essimossed que asi sapiciis sunto tota quam ipis mo ditius estrum
et apellentiant voloriorpost pro minvelique simus ditatento beribus
delique minum volupti con rerchil landusam illat accaboventi.

Visit www.website.com >>

Product Title 3...

Maximum of 80 words or (500 characters with spaces) of
copy. Event aut et voluptatios eius quo blandi vendi quam, conet
alibus, suntionsed el ium vellaborem fugitasi nonsequas audaepu
daecusam, ent fuga. Pidustis idem ea nonsed qui dolorem
velligendiam nus, iuri nihicia doluptur rerumque molupta tusapid
essimossed que asi sapiciis sunto tota quam ipis mo ditius estrum
et apellentiant voloriorpost pro minvelique simus ditatento beribus
delique minum volupti con rerchil landusam illat accaboventi.

Visit www.website.com >>

Product Title 4...

Maximum of 80 words or (500 characters with spaces) of
copy. Event aut et voluptatios eius quo blandi vendi quam, conet
alibus, suntionsed el ium vellaborem fugitasi nonsequas audaepu
daecusam, ent fuga. Pidustis idem ea nonsed qui dolorem
velligendiam nus, iuri nihicia doluptur rerumque molupta tusapid
essimossed que asi sapiciis sunto tota quam ipis mo ditius estrum
et apellentiant voloriorpost pro minvelique simus ditatento beribus
delique minum volupti con rerchil landusam illat accaboventi.

Visit www.website.com >>

Product Title 5...

Maximum of 80 words or (500 characters with spaces) of
copy. Event aut et voluptatios eius quo blandi vendi quam, conet
alibus, suntionsed el ium vellaborem fugitasi nonsequas audaepu
daecusam, ent fuga. Pidustis idem ea nonsed qui dolorem
velligendiam nus, iuri nihicia doluptur rerumque molupta tusapid
essimossed que asi sapiciis sunto tota quam ipis mo ditius estrum
et apellentiant voloriorpost pro minvelique simus ditatento beribus
delique minum volupti con rerchil landusam illat accaboventi.

Visit www.website.com >>

Product Title 6...

Maximum of 80 words or (500 characters with spaces) of
copy. Event aut et voluptatios eius quo blandi vendi quam, conet
alibus, suntionsed el ium vellaborem fugitasi nonsequas audaepu
daecusam, ent fuga. Pidustis idem ea nonsed qui dolorem
velligendiam nus, iuri nihicia doluptur rerumque molupta tusapid
essimossed que asi sapiciis sunto tota quam ipis mo ditius estrum
et apellentiant voloriorpost pro minvelique simus ditatento beribus
delique minum volupti con rerchil landusam illat accaboventi.

ask aBouT  
list rentals, custom  
e-newsletters and  
custom webinars

eMAIl
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events
High-touch lead generation
You know the critical value of meeting your 
customers, prospects and industry leaders face-
to-face. Ask us how to enhance your results from 
in-person and virtual events.   

gopro® Cam
Attending a trade show and want to create a buzz? 
Bring in our GoPro Cam for on-the-spot, first-
person video interviews, product walk-arounds 
and industry expert commentary. 

live-streaming video
Bring your event, product release or booth 
presence to life with live-streaming video, played 
on GreenIndustryPros.com and your website. 

Trade show promotion and videos
Drive traffic to your trade show booth with pre-
show promotion via e-blast, product showcase 
or video delivered to our subscribers’ inboxes. 
Need a product or service video? Our video team 
will capture video footage during the show and 
create a feature video for sales calls, trade show 
presentation, your corporate website, training 
and other corporate uses. And, we’ll air it on 
GreenIndustryPros.com.

Webinars/Webcasts
Looking for leads? Name recognition? Positioning 
as an industry expert or thought leader?  
Ask about a 
multi-media 
webinar or 
webcast to 
accomplish all 
three goals. 

sOCIAl
past the hype
At Cygnus, we’re past the hype of social media 
and diving into what works … an integrated, 
knowledge-based approach. 

Check out TRaCktion leads, a new Cygnus program 
that combines direct marketing with social media 
and primary research to generate highly qualified 
leads that convert into sales. Enhance that long list 
of leads with actionable information and identify 
the key individuals who are keeping your messaging 
alive on social sites.

Social media doesn’t succeed in a vacuum. Surround  
it with digital, mobile and print to turn engagement 
into sales. 

Our blogs, tweets and posts lead readers to 
GreenIndustryPros.com and your advertising 
message, where your products and services take 
center stage.  

MOBIle

take your  
message mobile with  
our tablet applications and sponsorships to get  
in front of busy, on-the-go landscape 
professionals. Be available when they make job-
site purchase decisions to keep their projects on 
budget and on time. 

Mobile site sponsorship
With half of contractors using smartphones and 
other mobile devices for their jobs, sponsorship 
of the GreenIndustryPros.com mobile site gives 
your company front-row privileges. 

Tablet Edition sponsorship
Create a big buzz on a compact device with 
sponsorship of a tablet edition of Green Industry 
Pros. Get significant branding and advertising 
visibility on the app and in all promotions.

Custom Tablet publications & E-Books
Become a publisher! We can help you create your 
own custom tablet publications and e-books for 
internal use, sales or customers. 

Custom Mobile app
Request a custom app to deliver your exclusive 
message to our inclusive marketplace or your  
company database. 

this four-part  
“Web Briefings” 

series offered  
mid-season tips  

for dealers.



MOBIle-etC

Print

digital

Cygnus  
analytiCs

ContaCt
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EvENTs

MoBIlE

http://www.greenindustrypros.com
http://www.greenindustrypros.com
http://www.greenindustrypros.com
http://www.greenindustrypros.com


AnAlYtICs

Announcing  
Cygnus Analytics
We are pleased to unveil our revolutionary tech tool that incorporates 
social media, proprietary research questions, personal URLs and multi-
channel tracking to augment your marketing campaign. 

It’s not good enough to generate sales leads without a plan to make the sale. 
Cygnus Analytics can give you a competitive advantage by transforming 
data into meaningful information and actionable market knowledge. 

 
engagement report
You can now measure your customers’ engagement with your digital 
communication strategies, brand/company and your competitors. This tool 
measures the volume of your outbound communications, your exposure 
versus your competition, and the demographics of visitors interacting with 
your content.  

trACktion leads
TRACKtion Leads combines direct marketing with social media and 
primary research to generate highly qualified leads that convert 
into sales. The program uses a custom microsite to track customer 
interactions generated by your multi-channel marketing campaign. 

Cygnus profiler lead report
Getting lots of leads, but not sure WHO they really are? Cygnus Profiler 
Lead Report can fill in the blanks by adding qualifying information from 
our database to identify demographic information that helps you target 
your marketing follow up.  

lead enrichment program
Have too many leads and no time to do anything with them? Our Lead 
Enrichment Program can nurture your leads to help qualify and  
identify potential buyers. 

Convert 
data into  

actionable 
knowledge

TRaCktion  
leads

Engagement Report 
$10,000/year value
No charge for clients based 

on ad schedule

prInt
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enGAGe

the only tool of its kind 
designed to measure the 
effectiveness of your digital 
communication strategies. 
Engagement is no longer focused on whether 
your customers tune in to what you’re selling. It’s 
how engaged they are with you, your competitors, 
the marketplace, and what is driving those 
connections. 

The Cygnus Analytics Engagement Report helps 
identify strengths and weaknesses in your 
marketing strategy and provides competitive 
benchmarks.

Measure the exposure and consumption of your 
messaging — including news articles, press 
releases, blogs, videos, product listings, webcasts, 
podcasts, and white papers — on our digital 
platforms. 

Your customized engagement  
report measures:

■■ your exposure versus your competitors’

■■ Engagement by market segments and titles

■■ The volume of your outbound communications

You will learn:
■■ How you stack up against the competition 

■■ How well your marketing strategy is performing 

■■ Insights into what the market finds interesting 
and acts upon 

■■ What content increases engagement and sales

report sections include:
■■ Content overview and share 

An overview of your website traffic, and content 
share, compared to companies like you. 

■■ Content Effectiveness 
An overview of how your content is consumed, 
and which content is most effective, compared 
to companies like you.

■■ Categories and Channels 
A view of how your content is categorized, and 
in which platforms it appears.

■■ audience overview  
A look at the audience viewing your content, 
compared to companies like you.

■■ leads and Investment 
Analysis of your product investment compared 
to companies like you.

engagement 
report

Your Content

8,234 Visits
13,493 Page Views
1.64 Pages/Visit
93 Content
89 Visits/Content

Companies Like You
(Average)

3,494 Visits
5,691 Page Views
1.63 Pages/Visit
51 Content
69 Visits/Content

Content Share

YOU: 20.8 %

A: 15.3 %

B: 4.5 %
C: 0.1 %

D: 0.4 %
E: 2.9 %

F: 10.7 %

G: 24 %

H: 2.8 %

I: 18.7 %

 Excerpt from 
the Content 
Overview
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trACktIOn

Combine direct marketing with social media 
and primary research to generate highly 
qualified leads that convert into sales. 
The best way to know if your brand/message is gaining traction is to  
track who’s seeing your message in the marketplace. TRACKtion Leads  
enables you to:

■■ Use multiple marketing touch points to drive a unified message and  
generate leads — via Cygnus platforms along with others

■■ Acquire key customer insights: contact info, demographics,  
buying/research data, and more

■■ Leverage social media: recognize how customers become your  
strongest marketing asset

■■ Turn qualified and actionable responses into sales

■■ Use a turn-key and end-to-end solution

take control
■■ The TRACKtion Leads program provides complete campaign transparency. 

Receive reports on progress, engagement and results.

■■ Track which marketing channels are the most effective, regardless of 
originating source

■■ Gain insight into social influencers — who’s sharing and who’s reacting 

■■ Take advantage of the best marketing channel — your customers!

■■ Target your customers any way you’d like: by channel, influence,  
response or behavior

trACktion leads
CustOmEr aCquisitiOn via miCrOsitE

multi-ChannEl markEtinG CampaiGn
Optional purls with custom message

Demographics and 
contact info

2 to 5 qualifying 
research questions 
(incentive is redeemed 

after steps 1 and 2  
are complete)

share with social 
community to create 

“word-of-mouth” channel  
to reach new audience

sharEs ExpanD CampaiGn 
ExpOnEntially

+
inCEntivE 
to respond

1

thE fOrm

2

thE pOll

3

thE sharE

responded to campaign  
via promotion

provided  
contact info

answered qualifying 
research

shared 
campaign

aCtiOn!

provide your  
sales team with 
actionable and 

accessible customer 
intElliGEnCE

+
inCEntivE 

to share
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Deirdre D’Aniello
Publisher
Deirdre.Daniello@Cygnus.com 
Ext. 1662

Gregg Wartgow
Associate Publisher, Editor in Chief
Gregg.Wartgow@Cygnus.com 
Ext. 1614

lisa Danes
Editor
Lisa.Danes@Cygnus.com 
Ext. 1634

tom lutzke
National Automotive  
and Truck Manager 
Tom.Lutzke@Cygnus.com 
630.484.8040

kris Flitcroft 
Executive Vice President
Kris.Flitcroft@Cygnus.com 
Ext. 1646

norine Conroy
Director of Digital Sales
Norine.Conroy@Cygnus.com 
Ext. 1330

Debbie George
Vice President, Marketing 
Debbie.George@Cygnus.com 
Ext. 1709

Greg Udelhofen
Vice President, Content
Greg.Udelhofen@Cygnus.com 
Ext. 1502 

800.547.7377
Contact us today for an entirely new experience  
in business-to-business marketing planning.  

1233 Janesville Avenue
Fort Atkinson, Wisconsin 53538
www.cygnus.com

For updated information throughout the year, visit our advertising 
online resource at greenIndustrypros.com/advertise
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